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Digital Marketing Award 2018 Entry Form

Please return completed entry forms by email to: awards@cdn.ac.uk
	College
	

	Lead Contact
	

	Email Address
	

	Telephone
	

	Purchase Order Number
	

	Title of Submission
	

	Showcase
We like to share college best practice on CDN’s website. 

Please check this box if you are NOT happy for this submission to be shared on CDN’s website, social media channels and printed materials. ☐
We would like to contact you about additional opportunities to showcase and share your submission e.g. future face-to-face/online events; creation of case studies.
Please check this box if you are NOT happy for CDN to contact you ☐


Award Criteria
	This category is open to activity relating to websites, digital media and social networking communications. Entries should demonstrate innovation in the use of technology to support the recruitment of students for session 2017 or the development of customer relations for session 2016–17.
Judges will be looking for evidence which clearly demonstrates:
· overall objectives for the item along with initial research undertaken

· cost of design
· cost of production
· target audience
· rationale for choice of media, content, key messages, design, usability, and accessibility
· how the rationale was arrived at
· who designed and managed the production of the item (please specify the extent of

involvement of any external agency)

· role of the marketing function in the development
· future plans for updating
· ease of use for customers
· how the item was promoted online and/or offline

· evaluation (please include research findings).


Using the box below please summarise your submission (in no more than 200 words) 

	Word Count
(maximum 200 words)
	Executive Summary

	Any digital evidence available to support your submission would be welcome.


Explain to the judges (in no more than 1,000 words) why your submission should win this award. NB. Your explanation will align to and reflect the substance of the award criteria.
	Word Count
(maximum 1,000 words)
	

	


2

