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Market/Marketing Research Award 2018 Entry Form

Please return completed entry forms by email to: awards@cdn.ac.uk 
	College
	

	Lead Contact
	

	Email Address
	

	Telephone
	

	Purchase Order Number
	

	Title of Submission
	

	Showcase
We like to share college best practice on CDN’s website. 

Please check this box if you are NOT happy for this submission to be shared on CDN’s website, social media channels and printed materials. ☐
We would like to contact you about additional opportunities to showcase and share your submission e.g. future face-to-face/online events; creation of case studies.
Please check this box if you are NOT happy for CDN to contact you ☐


Award Criteria
	Entrants can submit any college-related market/marketing research study which they have undertaken. This could include, for example, research relating to the development of new ideas and concepts, development of website, evaluations, or the effectiveness/impact of college marketing materials. Market/marketing research activities which have been included in support of submissions in any other category may be submitted in their own right for this category. In addition, any market/marketing research studies with a sound methodological

base will be considered, irrespective of the scale of research activities. The Judges are interested in the methodology and impact of research findings on practice rather than the size of the research project.
Judges will be looking for evidence which clearly demonstrates:

· how a sound approach to research has then informed the decision-making process for session 2016–17
· rationale for/purpose of the research
· research aims/objectives
· who wrote, designed, and managed the project (please specify the level of involvement of any external agency)
· both the rationale for and type of methodology used
· summary of results (including any conclusions drawn/recommendations made)
· extent to which research aims/objectives were met
· extent to which the rationale for/purpose of the research was fulfilled
· extent to/means by which the output of the research was utilised.


Using the box below please summarise your submission (in no more than 200 words) 

	Word Count
(maximum 200 words)
	Executive Summary

	Any digital evidence available to support your submission would be welcome.


Explain to the judges (in no more than 1,000 words) why your submission should win this award. NB. Your explanation will align to and reflect the substance of the award criteria.
	Word Count
(maximum 1,000 words)
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